
 

 

 

 

Gifts in Wills Accelerator Kit​

Campaign & ​
Promotion Resources 

 
 

Practical tools, content recommendations and ready-to-use​
templates to help you keep Gifts in Wills visible throughout the year. 
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Welcome 
 

Consistent visibility is an important part of building a strong Gifts in Wills program. 

These Campaign & Promotion Resources have been designed to help you keep Gifts in 
Wills visible throughout the year without needing to create new content from scratch. 

The suggested annual calendar provides a simple, light-touch 12-month communication 
plan, designed to help you introduce Gifts in Wills gradually and build familiarity over 
time. Through regular but gentle touchpoints, supporters can become more familiar and 
comfortable with the idea of legacy giving, without feeling overwhelmed or repeatedly 
asked. 

The quarterly activities move from awareness to understanding, connection and 
inspiration, supported by ready-to-adapt newsletter content, organic social posts and 
annual staff and supporter communications. 

The activities are designed to fit naturally alongside your existing communications and 
key fundraising activity, such as appeals, campaigns and supporter updates, rather than 
compete with them. Simply adapt the templates to reflect your organisation’s voice, 
mission and audience, then incorporate them into your existing communications calendar. 

The templates are intended as a starting point and can be adapted over time as your 
program grows. 

Remember, the goal isn’t to ask supporters to leave a Gift in their Will every quarter. 
It’s to create regular opportunities for people to learn, connect and take the next 
step when the time is right.  

 

 

 

Using this resource 
Use the 12-Month Promotional Calendar to plan your Gifts in Wills activity across the 
year. 
 
For each communication: 

​ Adapt the content to your organisation’s voice and audience. 
​ Replace all {{placeholder text}} with your organisation’s details. 
​ Link to your Gifts in Wills webpage or relevant next step. 
​ Select imagery that reflects your organisation and impact. 
​ Brief your Gifts in Wills contact before communications are sent. 
​ Record and respond to any enquiries generated. 
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Your 12-Month Promotional Calendar 
 

 
A simple annual rhythm can help keep Gifts in Wills visible without overwhelming your 
supporters or communications calendar. 
 
The suggested activity below is designed to complement your existing supporter 
communications and can be adapted to suit your organisation’s priorities, capacity and key 
dates. 
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Quarter 1:  
Gifts in Wills 
Awareness & Free 
Online Wills 

 
 
Increase awareness of Gifts in Wills and make it easy for supporters to take a practical next 
step. 

Purpose 
✓ Increase awareness of your Gifts in Wills program.​
✓ Provide a useful service to supporters.​
✓ Promote your free online Will offer.​
✓ Make it easy for supporters to learn more.​
✓ Create opportunities for future Gifts in Wills conversations. 

When to use 
Use this content early in the year to introduce or refresh awareness of your Gifts in Wills 
program and promote your free online Will offer.  

Recommended content 
​ Why having an up-to-date Will matters. 
​ Details of your free online Will offer. 
​ The option to make or update a Will with a solicitor. 
​ A gentle introduction to Gifts in Wills. 
​ A clear link to learn more.  

Suggested call to action 
Primary: {{Make or update your Will}} 
Secondary: {{Learn more about Gifts in Wills}} 

Included templates 
1.​ Annual staff email communication. 
2.​ Dedicated supporter email communication. 
3.​ Organic social media post.  

Before you hit send.. 
​Check your online Will link is current. 
​Check your Gifts in Wills webpage is up to date. 
​Brief your Gifts in Wills contact. 
​Schedule your newsletter and social content. 
​Record and respond to any enquiries. 
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Quarter 1: Email Template (Staff) 
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Quarter 1: Supporter Email Communication Template  
 

 

 
 
 

Quarter 1: Organic Social Templates 
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Quarter 2: Gifts in Wills 
Education & 
Myth-Busting 

 
 
Build understanding and confidence by answering common questions and addressing 
misconceptions about Gifts in Wills. 

Purpose 
✓ Make Gifts in Wills feel more accessible. 
✓ Build supporter understanding and confidence. 
✓ Answer common questions about Gifts in Wills. 
✓ Address misconceptions that may prevent people from considering a future gift. 
✓ Make it easy for supporters to learn more. 

When to use 
Use this content to provide practical information, answer common questions and address 
misconceptions about leaving a Gift in a Will. 

Recommended content 
✓ You don’t need to be wealthy to leave a Gift in your Will. 
✓ Family and loved ones can come first. 
✓ Gifts of all sizes can make a meaningful difference. 
✓ There are different ways to include a Gift in your Will. 
✓ A clear link to learn more. 

Suggested call to action 
Primary: {{Learn more about Gifts in Wills}} 
Secondary: {{Read our Gifts in Wills Guide}} 

Included templates 
1.​ Newsletter article 
2.​ Organic social media post 

Before you hit send.. 
​Check all information is accurate and up to date. 
​Keep the language simple and accessible. 
​Avoid providing legal advice. 
​Check your Gifts in Wills webpage is up to date. 
​Schedule your newsletter and social content. 
​Record and respond to any enquiries. 
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Quarter 2: Newsletter Template 
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Quarter 2: Organic Social Templates 
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Quarter 3: Gifts in Wills 
Supporter Story 

 
 
 
Bring Gifts in Wills to life by sharing the story of someone who has chosen to support your 
organisation’s future, either through a confirmed or realised Gift in their Will.  
 
If you don’t yet have a confirmed or realised Gifts in Wills story to share, use this 
quarter to share a story about a long-term supporter and their connection to your 
organisation. 

Purpose 
✓ Humanise Gifts in Wills. 
✓ Build emotional connection. 
✓ Share authentic supporter motivations. 
✓ Help others see Gifts in Wills as accessible and meaningful. 
✓ Encourage supporters to learn more. 

When to use 
Use this content to share the story of a supporter who has confirmed their intention to 
leave a Gift in their Will, or the story behind a realised Gift in a Will that has already made 
an impact. 

Recommended content 
✓ The supporter’s connection to your organisation. 
✓ Why your cause mattered to them. 
✓ Why they chose to leave a Gift in their Will. 
✓ Their hopes for the future or the impact of their gift. 
✓ A gentle invitation for others to learn more. 

Suggested call to action 
Primary: {{Read their story}} 
Secondary: {{Learn more about Gifts in Wills}}  

Included templates 
1.​ Newsletter article 
2.​ Organic social media post 

Before you hit send.. 
​Confirm you have permission to share the supporter’s story and details. 
​Agree on the final wording and imagery with the supporter, family or relevant 
parties where appropriate. 

​Check your Gifts in Wills webpage is up to date. 
​Schedule your newsletter and social content. 
​Record and respond to any enquiries. 
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Quarter 3: Newsletter Template 
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Quarter 3: Organic Social Templates 
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Quarter 4:  Gifts in 
Wills Future Impact 
Story 

 
 
Inspire action by sharing a story that connects your organisation’s impact today with what 
future support could help make possible. 

Purpose 
✓ Demonstrate the impact of your organisation’s work. 
✓ Build emotional connection through a real story. 
✓ Connect your work today with your vision for the future. 
✓ Show how a Gift in a Will can create lasting impact without costing anything today. 
✓ Encourage supporters to learn more. 

When to use 
Use this content to share a real story of your organisation’s impact and demonstrate how 
Gifts in Wills can help continue or strengthen this work for future generations. 

Recommended content 
✓ A real example of your organisation’s impact today. 
✓ The people, community or cause at the heart of the story. 
✓ What continued support could help make possible in the future. 
✓ How a Gift in a Will can create lasting impact without costing anything today. 
✓ A gentle invitation for supporters to learn more. 

Suggested call to action 
Primary: {{Discover the impact of Gifts in Wills}} 
Secondary: {{Learn more about Gifts in Wills}} 

Included templates 
1.​ Newsletter article 
2.​ Organic social media post 

Before you hit send.. 
​Choose a real and compelling example of your organisation’s impact. 
​Confirm any required permissions for stories and imagery. 
​Connect the story naturally to your organisation’s future. 
​Check your Gifts in Wills webpage is up to date. 
​Schedule your newsletter and social content. 
​Record and respond to any enquiries. 
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Quarter 4: Newsletter Template 
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Quarter 4: Organic Social Templates 
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Year 2 and beyond 
 

 

Your first 12 months are about building familiarity. What comes next is about 
building on that foundation. 

During your first year, focus on gently introducing supporters to the idea of legacy giving 
through regular, light-touch communications that move from: 

AWARENESS → UNDERSTANDING → CONNECTION → INSPIRATION 

Over time, this consistent visibility can help Gifts in Wills become a more familiar and 
natural part of your supporter conversations. 

Keep the momentum going 

In Year Two, we recommend continuing the core activities in this plan and building on 
what you’ve learned. Review which messages generated interest, continue sharing 
relevant stories and keep Gifts in Wills visible throughout the year. 

Depending on your organisation’s priorities, goals and capacity, you may also choose to 
introduce additional activities, such as: 

✓ Supporter research or surveys to better understand attitudes, motivations and 
potential interest in Gifts in Wills.​
 ✓ More targeted supporter communications based on engagement, interests or 
supporter history.​
 ✓ Additional storytelling and stewardship activity to deepen relationships with 
interested and confirmed supporters.​
 ✓ Paid acquisition campaigns to reach new audiences and generate new Gifts in Wills 
enquiries or confirmed intentions. 

Start simple. Learn what works. Build from there. 

Your Gifts in Wills program doesn’t need to do everything at once. Continue creating 
consistent opportunities for supporters to learn, connect and take the next step when the 
time is right. 

Need support? 

If you have questions or need help as you implement your Accelerator Kit, Future 
Impact Collective is here to support you. 
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https://www.futureimpactco.com/contact-us
https://www.futureimpactco.com/strategic-support
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